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The international academic network European Retait
Academy - ERA was founded at EuroShop 2005, the
Gtobat Retait Trade Fair hetd in Drissetdorl Germany.
ERA s mission is to act as a communication ptatform and
an initiator of workshops, seminars and conferences on
retail research and retail education and to promote the
internationat transfer of know-how between the busi-
ness and the academic wortd.

T*o years after its foundation, ERA
I resutts are quite successfut. The most

important factor within the academic
network is the number of professors
associated with it; until now 79 teach-
ers from 32 countries have been [inked
through the ERA-Homepage, www.eu-
ropea n-retai [-academy.org.
Moreover, ERA is proved to be a commu-
nication otatform for the academic com-
munity that is interested in exchange of
knowtedge, joint research projects and
exchange of professors and students.
Some examptes: in 2006 about 150 stu-
dents from the Regional Economy and
Tourism Management in Kietce, Potand,
were exchanged to Greek hotels. During
the preparation stage at Kietce, basic
Greek was an etective topic. In addition,
the Academy of Economic Studies in Bu-
charest runs severaI exchange projects
to imorove the skil ls of its strrdents

every side, which sometimes can resutt
to a long-term success story. Franziska
Traeger from Berlin, Germany, had been
exchanged to Moscow where she wrote
her thesis about the change of Russian
retait. Having returned to her home
country, she was offered a post at the
REWE Trading Group to monitor the
expansion possibit it ies in Central and
Eastern Europe. litka Odehnalova from
Prague, the Czech Repubtic, was invited
to present her MA thesis at an ERA con-
ference and was invited to go on with a
PhD thesis in China.
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AIPC Academy's Debut in Brussets
The Internationat Association of Congress Centres - AIPC (www.aipc.org) compteted
tast February its inaugural Academy program at Dotce ta Hutpe near Brussets with
over 30 participants in attendance. The Academy is a comprehensive education pro-
gram designed to provide a speciatized professional devetopment opportunity for
congress centre managers and staff.

"The purpose of the Academy is to pro- academic program, but a living process
vide broad, industry-focused training that reftects current trends and issues
which witt hetp convention centre staff based on the exchange of information
improve performance in their
current positions, and pre-
pare them for more responsi-
bitities within their respective
facitities", said Barbara Ma-
pte, President of AIPC, who
chairs the Academy. "Over
the past year, we've worked
hard to design a program that deals ex-
ctusively with the unique issues, oppor-
tunities and operationaI requirements
of congress centre management, and
this is something that has never be-
fore been avaitabte on a gtobal basis."
Along with Mapte, facutty members
from wortdwide locations inctuding Ger-
many, France, Singapore, Canada, the
US and the UK detivered courses rang-
ing from buitding operations and finan-
cial management to human resources,
event management, sales and market-
ing, community retations, and security.
In a[[ cases, these topics were delivered
in a congress centre context using re[-
evant examptes from actual centre op-
erations. "The Academy is not just an

amongst participants", said
Mapte. "This keeps it very
current and makes sure we
use the expertise of our
members to fut[ advantage."
Based on feedback from stu-
dents and faculty, the first
AIPC Academv sessions witl

be futty evaluated in an effort to refine
content and hetp shape the ongoing pro-
gram. The next Academy is now being
organized for delivery again next year
in Brussets. "The first ever AIPC Acad-
emy has been a huge success jn terms
of wortdwide interest; in fact, we were
oversubscribed this year," said Marjanne
de Raay, AIPC Secretary Generat. "Excet-

lence in facitity management is becom-
ing increasingly important as demands
and comptexities continue to change and
grow. As a resutt, we believe the program
wi[[ become the industry standard for
training in international convention cen-
tre management, and we look forward
to it being an integraI part of training in
our sector for the years ahead."
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