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A Certified Destination Management
Executive (CDME) course, Destination
Positioning and Branding, was recently
presented by DMAI in the UK, exclusively for
the British Association of Convention
Destinations (BACD). The course was held
outside North America for the first time and
focused on branding, destination imagery
research, positioning strategy and roles in
brand communications.

"We are delighted with the success of the
course," said Tony Rogers, BACD Chief
Executive. "lt's one of the first oractical
benefits deriving from our new partnership
with DMAI, and we look forward to offering

other professional development
opportunities for BACD members
joint ly with DMAl."
r Titta Rosvall, Managing
Directori DMAI European Office
wwwdestr nation marketi ng.org

its key international venue beginning with the
Apri l  2008 CMP examination. Obtaining the
CMP designation indicates a high level of
dedication to the industry giving industry
professionals the competitive advantage
required when sol ici t ing business worldwide.

ln associat ion with MCl, CIC wil l  also
provide additional support for international
CMPs. MCI wil l  serve as the cal l  centre and
marketing support to develop and expand the
understanding of the CMP programme. MCI
intends to target Singapore, where a strong
programme is already in place, and bui ld the
European programme to achieve a critical mass
of individuals. Over 12,157 individuals in more
than 35 countries and territories have now
earned the CMP designation.
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Busy ycan lon DMAI

Tony Rogec, BACD, Paul Flackett, IMEX and David Hornby, DMAI European Advisory Council at
the CEO Forum

The European Advisory Council of the
Destination Marketing Association
International (DMAI) met in Brussels in
OctobeL just prior to the CEO Forum - Europe.
The group heard from industry experts,
explored expansion outside the United States
and emphasised the association's professional
development programme plans for 2008.

"2008 will be the year of Destination
Marketing Education of DMAI in Europe", said
David Hornby, European Advisory Council
Chair. DMAI olans to offer six Destination
Marketing training programmes this yeaç
including two new elements - the CEO Forum
Europe and Destination Posit ioning &
Branding Course.

The CEO Forum in Brussels was moderated
by IMEX Managing DirectoL Paul Flackett, and
provided an opportunity to explore the issues
affecting DMOs and how these impact the
travel industry today.

No end to leannins lon GIG
The Convention Industry Council (CIC) will
again demonstrate their commitment to
professional development by sponsoring the
Professional Development Pavilion at IMEX.

The Professional Develooment Pavilion will
showcase over 30 exhibitors, including industry
associations, universities, specialist training
companies and consultants. All provide a
variety of educational and training services to
the meetings industry.

"obtaining the CMP designation indicates
a high level af dedi(:ation to the industry"

CIC has also partnered with IMEX to create
opportunities for international candidates to
become CMP-certified. In its ongoing efforts to
enhance the CMP (Certified Meeting
Professional) orooramme. CIC wil l  use IMEX as
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