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San Diego: a meeting
of business and beauty

The Southern Californian city of San Diego is mixing its meeting appeal with its tourism draw
card and stacking up the conference numbers for economic impact.

eeting in San Diego, in southern
California, can be inspiring, as
can be some of the typically

upbeat American style copy from the
convention bureau. Its marketing
department describes the city as a place,
"Where happy happens” and talks of

"“a contagiously upbeat vibe leading

to positivity, productivity, and strong
partnerships”.

Certainly, leisure destinations like San
Diego are at an advantage when pitching
for the attention of would-be delegates.
San Diego, however, is also the US's
eighth-largest city and is full of big hotels
and event venues and has many thriving
sectors such as biotechnology that provide
a motor for meetings.

The meetings mecca in terms of size
and facilities is the San Diego Convention
Center (SDCC) which invariably handles
the very biggest association conference
business.
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The San Diege Convention and Visitors
Bureau works in tandem with the SDCC
and meeting planners and organisers
can apply to its Site Experience Program
which offers site visits and a travel itinerary
service for clients. An exclusive iLead
system provides real-time search options
for 130 hotels and venues and promises
quick responses to requests for proposals.

San Diego in numbers

In 2008, before the economic recession,
an estimated two million people travelled
to San Diego to attend a meeting,
although the figure has fallen back a little
since, meetings are responsible for an over
$5 billien in economic impact, almost a
third of the tourism total.

The meetings industry is also responsible
for over four million room nights, about
one third of total room nights sold in San
Diego County.

Eighty four per cent of meeting
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attendees stay in hotels and attendees stay
an average of 3.6 nights in San Diego per
visit.

The CVB also reckons an average
meeting attendee spends $204 per day or
$1,130 per trip.

The tax take from delegates is also put
at over $75m.

Bureau for internal affairs
Senior VP of Sales and Services Margie
Sitton says the bureau handles very few
international meetings — just one per cent
of the total, although she says that may
change with the new BA flight (Heathrow
- San Diego) launching 1 June, 2011.
The bureau is responsible for selling
meetings to be held at individual hotel
properties in the San Diego region,
whereas the San Diego Convention Center
tends to deal with the larger citywide
conventions and that includes, of course, a
large international contingent.
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