
More thqn fust
President of the Internotionol Associotion of Congress Centres, Borboro Mople, this month

weighs up some non-f inonciol  benef i ts of  meet ings ond congresses, in the th i rd in o ser ies of

bi-monthly columns from the internot ionol  industry ossociot ion,  AIPC.

ny discussion of the benefits of the meetings industry tends to

focus on their economic impoct: how much plonners ond

delegotes spend, ond how thot all tronslotes into the

community economy.
In foct, consideroble time ond energy hos been devoted in recent

yeors to the process of developing relioble ond consistent estimotes of

these impocts, os centres ore increosingly colled upon to demonstrote

their volue ond the return they genercte on government investment.

But meetings ond conventions ore obout much more thon simply
generoting visitor spending, ond we oll too often lose sight of the

overwhelming importonce of the role they ploy in business, trode,

investment ond professionol development.
In the end, these non-finonciol benefits often for outweigh the

finonciol side, ond need to be foctored into cny discussion obout

whot mokes this industry worthwhile.
Here ore some of the benefits thot moy be c little less obvious:

Meetings meon tourists
Meetings ond conventions ottroct mony visitors thot would otherwise

never hove chosen to come to thot porticulor destinotion. Hoving

come for the event, they get to see whot the destinotion hos to offer,

ond the destinotion gets the chonce to sell them on on extended stcy.

Pre- ond post-conference tourism is o well-estoblished phenomenon,

ond cccomponies procticolly every event to some extent or other.

The generol rule is thot people who trovel the fudhest ore most

likely to combine c meeting with some leisure time, ond spend even

more money doing it. And, hoving experienced the destinotion os
port of their meeting experience, delegotes ore much more likely to

return os leisure visitors, often with their fomily in tow.

Meetings meon business
Conventions clso generote business octiviÇ ond provide o focus for

those who ore interested in business development, new investment

ond product promotion. Thot meons thot o community hosting

these kinds of events hos on edge on business development ond on

opportunity to benefit from the presence of high level decision-

mokers ond potentiol investors right on their doorstep.

Convention centres don't just act os meeting ploces; they con

serve os showcoses for locol products ond investment opportunities,

even cs they host business leoders os port of their ongoing

octivities. They clso help ottroct oudiences thot otherwise couldn't

be recched.
A single meeting of influentiol business executives or technology

speciolists con do more to promote o city's exposure thon yeors of
promotion by economic development officiols. Delegotes con

represent ony field thot c community moy wish to ottroct, ond when

they're ottending on event with their colleogues, they're often in o

much better frome of mind to oppreciote whot o community has to

offer.

Meetings meon professionol development
Lcrge events like conventions ore designed to bring the best in ony

given field together in on environment where informotion con be

shored ond progress identified. When this hoppens, it creotes c big

boost to locol knowledge ond skil ls in ony imcginoble discipline.

Medicol conferences ore o greot exomple. When the top

reseorchers ond proctitioners get together, they're looking ot the very

lotest results ond procedures in their respective fields.

They're deciding whot odvonces ore most importont ond which

oreos ore the most promising for the future; in short, everything you'd

like the locol medicol community to hove occess to.

Now multiply thot possibil ity by ony number of different
professions, trodes or business sectors, ond you begin to get the ideo

of whot hcving meetings, conventions ond exhibitions con do to

promote the professional skil ls in o community.

Meetings improve quolity of life
Finolly, there's the role thct convention centres ond the kinds of

octivities they support ploy in enhoncing the overoll quolity of l ife in o

community.
In order to survive, o community needs some kind of industriol

octivity, preferobly one thot brings in money from outside the locol

economy. A lot of those industries ore less thon completely benign,

porticulorly from o community or environmentcl perspective.

The convention business, on the other hond, does more thon

simply ovoid domoging its host community. lt octuolly thrives on the

kind of quolit ies people typicolly wont oround them: things like on

ottroctive environment ond culturol ottributes, ond provides o sound

economic recson to support ond enhonce these quolit ies to

everyone's odvontoge.

So there's o lot more thon iust money ot stoke; ond these voried

benefits need to'remembered when we think obout whot

the congress industry meons to our respective

communities.
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