
razer Congress has been in
existence for 25 years. In
2003, when Graz became

the European Capital  of  Culture,
i t  was joined by the exhibi t ion
centre Messe Center Graz and
the Convent ion Bureau. In recent
years not only has event space in
the city of Graz risen many times
over.  but also the number of
meetings and congresses. With
the Humans in Space Sympo-
sium hosted by the Internat ional
Academy of Astronaut ics, the
Annual Meeting of the European
Society for Hyperthermic 0ncol-
ogy, the Internat ionale Tagung
Verkehr und Umwelt  or the Inter-
nat ionales Automobi l forum Graz,
to name but a few, the calendar
for 2005 is again packed ful l  of
orominent events. And in 2007
the General  Assembly of the
Associat ion Internat ionale des
Palais de Congrés (AIPC) takes
place in the Styr ian state capital .
The AIPC members are 142 lead-
ing conference centres from 49
cou ntries.

But improving the range of
facil i t ies for congresses, meet-
ings and fa i rs  has a lso in tensi -
fied competit ive pressure, given

Working on an idea from
Nikolaus Breisach, ten
quotations were selected.
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Under the umbrella brand meetingraz the "Three Musketeers" Grazer Congress (Convention Center Graz),

Graz Exhibition Center and the Graz Convention Bureau have combined forces.
The alliance is setting out to promote Graz, host to the 2007 AIPC General Assembly, jointly as a trademark.

The destination is aiming to lift the number of congress room nights with an umbrella
trademark campaign.

tha t  meet ings  tour ism,  w i th
around 100,000 roomnights and
a 12 To 1 S-oercent share in to-
tal overnights, makes a relatively
substant ial  contr ibut ion by in-
ternat ional standards to tour-
ism receipts. The destination is
now aiming to l i f t  the number of
congress roomnights to around
120,000 in the coming years with
an umbrel la trademark campaign
under the motto meetingraz. The
joint website www.meetingraz.at
orovides those interested in Graz
with information at a glance.
The Web oortal  -  in German and
Engl ish -  of fers l inks to detai led
in fo rmat ion  on  the  ind iv idua l
pages of the three meetingraz
partners Grazer Congress, Messe
Center Graz and Graz Conven-

t ion Bureau. At the same t ime
Graz is promoting the dest ina-
t ion with an ad ser ies, a media
presentation designed to stand
apart from the industry's regular
"bigger, better, more beautiful"
promotions. Target groups of the
meet ingraz  campaign  are  na-
t ional and internat ional organi-
sat ions and associat ions, exhi-
bition organisers and corporate
customers. "Al luding to the ci ty
of Graz's competence as a cultur-
al  capital ,  the qual i ty of the indi-
vidual communicat ion faci l i t ies
wi l l  be communicated through a
chosen aspect of contemporary
I iterature, Barbara Gigler, Grazer
Congress market ing manager,
explains. The campaign is based
on a ser ies of ads on ten subiects

(German and Eng l ish)  and the
portal website www.meetingraz.
at featur ing l inks to the indi-
vidua I meetingraz partners.

Working on an idea from
Nikolaus Breisach, general  man-
ager of Grazer Congress, Graz-
based literary publishers Droschl
selected ten ouotat ions from
contemporary authors and had
them i l lustrated by the comPa-
ny Perndl Et Co. The quotations
for this campaign are al l  f rom
well-known Austr ian and inter-
nat ional authors addressing the
theme of communicat ion. The
ten meetingraz campaign sub-
jects are available at the website
as e-cards in German and Eng-
l ish.
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