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Arena and Convention Centre, Liverpool

Set to be one of the most eco-friendly venues in the
UK, Arena and Convention Centre Liverpool is a

£146 million project on the city’s famous King’s
Waterfront. Currently under construction, the new venue is on
schedule to open in January 2008 at the dawn of Liverpool’s year
as European Capital of Culture. The Convention Centre features a
1,350 purpose-built auditorium, 18 breakout rooms with capacities
ranging from 30 to 500 and in excess of 7,000 sq m of serviced

(continued from page 1) Amongst the areas to be discussed will be

the AIPC Academy, the Sales and Marketing
Summit, the Quality Standards program
initiative and the AIPC Awards program.
Each of these will be the subject of updates,
evaluations and implementation discussions,
and all members are urged to provide for
their participation in their schedules to

This year’s AIPC Annual Conference will
provide for all these and more. Senior figures
from related industries will tell us what
developments they see in their own areas that
will impact our business as well. Key client
groups will tell us what they expect from our
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General Manager

exhibition space. The Arena will host a range of events, including
larger conferences, with delegate numbers ranging from 2000
up to concerts for 10,600.

“Qur objective is to establish Liverpool as a leading destination

for national and international meetings industry”, says ACC
Liverpool’s General Manager Jacquie Rogers. “Our centre is the
architectural legacy of the European Capital of Culture celebrations
and a whole new dynamic to Liverpool’s business tourism.
Liverpool has waited a long time for meeting space on this scale;

along with the European Capital of Culture celebrations, it
truly endorses that 2008 will be, ‘Our Time and Our Place’”.

Liverpool is famous not only for the Beatles and football, but as a
‘people city’. “Membership of AIPC reflects the values of Liverpool’s
culture” says Rogers.“The warmth and welcome of Liverpuddlians
alongside its cosmopolitan, eclectic and international composition

is reflected in AIPC as an organisation; for ACC Liverpool AIPC

is about excellence in customer welcome, service standards as

well as best practice, which we intend to embrace”.

Baluarte Congress Center and Auditorium of Navarra

Located in Pamplona, a city known world-wide for

its July fiestas and encierros, the Baluarte Centre is
one of the largest, state-of-the-art buildings in Spain
for holding commercial, cultural and professional events of any kind,
as well as a benchmark of the new, vigorous Spanish architecture.

More than one million people attended events in Baluarte during
its first three years of operations since opening in 2003. The
60,000 square meter complex features a main auditorium seating
1,560 people, a second seating 450 and several congress rooms of
different sizes which in total can hold more than 1,000 people. It
also includes almost 5,000 square meters of space for commercial
and cultural exhibitions, as well as banquet facilities for over 2,000
guests. Baluarte is conveniently located next to the largest park in
the city, adjacent to the main shopping and leisure district.

Says Carlos Luri, General Manager, “Baluarte shows many of the
characteristics of the region of Navarra and particularly of

Adelaide Convention Centre

Adelaide Convention Centre is reaffirming itself in
the global marketplace with a confident, colourful
and contemporary new branding position driven
by the statement: Adelaide. Australia’s Convention City.

Adelaide Convention Centre was the first purpose-built convention
centre in Australia and has continued to set standards and break
new ground. In 2001, the Centre was enhanced by a stunning
extension, increasing the Centre’s size by 110% and offering
10,450m2 of pillarless floor space for exhibitions and banquets.

“Since opening our doors 20 years ago, we have established

an enviable global reputation for excellence and are continually
ranked among the world’s best,” says Chief Executive Alec Gilbert.
“We believe we are Australia’s best destination for conferences

and joining AIPC will help us to communicate this fact to a global
audience and continually benchmark our performance and success
against other globally recognised convention centres.”

Carlos Luri,
Managing Director

Pamplona. This is a mid-size city of some 250,000 inhabitants that

is convenient to live in, with the leading quality of life in Spain: sur-
rounded by green areas and featuring three universities, first-class
health facilities and extensive cultural activities. We hope that belong-
ing to AIPC will give us the opportunity of exchanging experiences
with our International colleagues and keep up our quality systems”.

Gilbert says the Centre has
renewed its focus on the
global market-place, while
increasing its representation
in the United Kingdom

and at exhibitions staged
throughout the world.

“We see membership

of AIPC as an essential

part of this focus, providing us with research, educational and
networking tools and helping us to continually assess the competitive
global environment so that we capitalise on new trends swiftly and
decisively,” he said. “A commitment to quality underpins everything
we do so it is fitting that we are members of an international

Alec Gilbert, Chief Executive

organisation dedicated to quality and convention industry success.”
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facilities and services — and what changes are
taking place in their sectors that we should
know about. And, as always, colleagues

will share insights, experiences and strategies
that will help broaden our thinking about
how to deal with issues of common concern.

Annual Conference Format:

Last year’s Annual Conference marked

a change to a more interactive format that
facilitated greater opportunities for discussion
about selected conference topics. Given the
overwhelmingly positive response to this

new approach, it will be continued in the
2007 program.

At the same time, and given the extent of
new AIPC program initiatives this year,
weare providing for an association business

Comings and Goings:

Firenze Fiera, Congress & Exhibition Center:
Roberto Negrini has been appointed
as President

Centro de Congressos do Estoril:
Duarte Nobre Guedes has been
appointed President of DTCE

appointed as Director General

The 1CC Birmingham
Geoff Fenion has been appointed
General Manager

Riojaforum, Palacio de Congresos y Auditorio
de La Rioja: Mariano Esteban has been
appointed as Managing Director

Stadthalle Osnabriick: Kristina Wulf
has been appointed as Director

Centre des Congrés de Québec:
P.-Michel Bouchart has been
appointed as President and CEO

Zagreb Fair Congress Center:
Katja Luka Kovacic has been
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and update session to be held on the

final conference day prior to the General

Assembly. This will be a members-only
session, providing an opportunity for
an open exchange of views on AIPC
activities, programs and direction along
with a greater level of detail on how
members can get more involved in

new program offerings.

enable the greatest possible input to the
planning for these important areas.

There will also be a presentation and
discus-sion of the results of the AIPC “top
ten” issues survey which will have been
completed earlier in the year. This survey,
which is intended to identify the areas of
greatest interest and concern to members,
will be used not only to advise member
centres of emerging issues but also to
provide a basis for decisions regarding
new programming initiatives.

To keep an eye on how things are develop
-ing, visit the annual conference web site at
Www.cerix.com/aipc

Trying to Keep Up With Your Trade Media Contacts?

Communicating with the trade media, whether to simply issue a
press release or to encourage coverage of your facility, is a major
ongoing challenge these days, given the amount of change taking
place on an almost daily basis. One of the most effective tools

for your media relations is a good, comprehensive, up to date

media contact list.

ATIPC to the rescue! We are now making available to members
only a full trade media listing with key contacts for editorial
coverage. This list is regularly updated to ensure current contact
information and monitor personnel changes as they happen.

To access this list, simply contact the AIPC Secretariat office.

To keep in touch with AIPC, visit www.aipc.org
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M President’s Message:

Tell Us How We're Doing!

For anyone who hasn’t noticed, there sure are a lot of new AIPC activities underway these days
- and that creates more opportunities for member participationthan ever before!

This edition of Communiqué details a full
program of activities surrounding this year’s
IMEX trade show, and every part of this
program offers benefits for AIPC members.
We just completed the AIPC Academy,

a comprehensive professional development
program for member centres that has proven a
huge success for both faculty and participants,
and has the potential for creating a new
industry training standard. And speaking

of standards, we now have the AIPC Quality
Standards program underway with a pilot
exercise in which five of our member centres
are testing the new criteria and forms by
actually doing the audit within their facilities.

But that’s not all. We will shortly be hosting
our second AIPC International Sales Summit
and taking another step toward converting
the market challenges we all face these days
into strategic solutions. In fact, the Summit
has proven so popular that we’re now
developing a parallel session for building
managers so that they can have their own
forum for identifying and addressing
operational issues of common concern.

Nor are we going unnoticed. AIPC this past
year published more than 70 articles, news
items and announcements in the international
trade media, much of this courtesy of our
regular series of AIPC columns, and our
number of guest columnists for the “AIPC
Members Speak” series is growing steadily.
These items create a way for us to make sure
that our opinions as an industry are being
aired and considered by both colleagues
from other sectors and our clients.

All of this is not simply activity for its own
sake. Every one of these initiatives is based
on and driven by our mission to “encourage
and recognize excellence in congress centre

AIPC President Barbara Maple

management”, and to support the
interactions we all have with our staff, our
owners, our clients and our communities.
Together, they will help every one of us do
a better job — and hopefully, make our lives
easier at the same time!

The ultimate test for these activities is

how well they achieve these objectives —
and to determine that, we need both your
participation and your assessment. This
year, for the first time, we will be having

a business meeting and presentation as part
of the General Assembly in Graz. This is
your chance to provide the feedback needed
to refine program offerings, assess new
ones and decide if any are no longer
relevant. I’d encourage you to attend and
participate fully — this is your association,
and we need your input and guidance to
make sure it’s giving you what you need!
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2007 Annual Conference will

Explore International Themes:

Graz 2007:
Responding to
Global Change:

In today’s world, change is the only
constant. In any business enterprise,
success depends on being able

to anticipate and respond fo this
changein a positive way and seize
the opportunities it creates.

The same principle applies to
congress centres, where every day
facility managers are having to react
to constant changes in everything
from client expectations to new
technology — often within the
constraints of buildings designed
for different needs and demands.
To operate under these challenging
conditions, we need the very latest
intelligence and the benefit of both
global experience and good advice
from our colleagues. (continued on page 6)
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