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Convention Centres Need To 

Get More Involved, Says AIPC
Convention planners and delegates have increasing expectations for the quality of their events, and convention centres need to become more involved in helping to create a more fulfilling event experience, says AIPC President Barbara Maple. Her comments follow the AIPC Annual Conference in Mannheim, Germany where both members and speakers reinforced the need to add more value to meetings in order to remain competitive with other forms of communications.

“As new communications techniques emerge, there is always the question of whether face to face meetings will suffer”, said Maple. “The conclusions reached by our conference speakers was essentially that human interaction is so critical to the communications process it is unlikely that technology will ever replace meetings. However, it was equally clear that meetings must adapt and absorb other forms of communications in order to remain competitive”. 

Many industry observers believe that new technologies do more to enhance meetings than replace them since “face to face” contact and interaction can’t be replicated by remote communications technology, said Maple. “In fact, such technologies can be very valuable in bringing speakers, demonstrations and other meeting components into a conference when they might otherwise be inaccessible. The real challenges for our industry now are to find new ways to use communications technologies to enhance meetings even further while still promoting the benefits of personal contact”. 

Maple says that it’s more important than ever for centres to get more involved in enhancing the actual experience that delegates have, but that’s a new role for many in the industry. “A big factor in the delegate’s decision to attend a meeting is how satisfying the overall experience is, not just in terms of education but also in the sense of emotional satisfaction. This means that we can no longer get away with simply renting space and services, and leaving everything else to the customer. We need to become more actively engaged in contributing to the quality of meetings taking place in our facilities, and I think most of us in the industry now recognize that.”

Another issue discussed at the conference was the increasing competition in the market as a result of continuing new construction and expansion of meeting facilities world-wide. “Our sense is that as competition grows, customers will increasingly be looking for value. This means that the facilities that do best will be those that can demonstrate consistent levels of quality, and that strengthens AIPC’s mission of promoting and recognizing management excellence even further”.

AIPC was founded in 1958, and is a professional, non-profit association of international congress, convention and exhibition centres devoted to the promotion and recognition of excellence in facility management. With a global network of 130 of the world’s leading centres, its mission is to help members enhance management expertise in the areas of operations, finance, technology, staff development, marketing, client relations and environment. Its most recent Annual Conference took place in Mannheim, Germany, this past July.
For more information please contact the AIPC Secretariat.
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